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Accounting for Managers Paul M. Collier 2015-06-08 This revised and updated fifth edition of Accounting for Managers builds on the international success of
the previous editions in explaining how accounting is used by non-financial managers. Emphasizing the interpretation rather than the construction of
accounting information, Accounting for Managers encourages a critical, rather than an unthinking acceptance of accounting techniques. Whilst immensely
valuable for planning, decision-making and control, users of accounting information need to recognize the assumptions behind, and the limitations of particular
accounting techniques. As in the previous editions, the book links theory with practical examples and case studies drawn from real business situations across
a wide range of manufacturing, retail and service industries.
Feasibility Studies for Hotels Wolfgang Fercher 2006-10-16 Inhaltsangabe:Abstract: The intensity of competition in the tourism business, especially in the
hotel industry has continuously grown during the last years. This development leads to the situation that capital investments in the hospitality industry are
connected with ever increasing risks. In order to minimize these risk potentials, a detailed evaluation of the competitiveness and market compatibility of a
planned project is an essential part of any project development process. Those analyses are covered in the course of a feasibility study which encloses all
aspects that influence the success of a hotel project. In this context, a feasibility study serves as an information tool for project developers, investors, tenants,
hotel operators and financiers in order to make decisions with regard to a specific hotel project. The preparation of a feasibility study requires the combination
of a multitude of aspects, hence input from all participants in the project development process. Getting hold of information and the appropriate usage of this
information is crucial in order to ensure the success of a study. The main objective of this diploma thesis is to identify the most important and current issues in
feasibility evaluation of hotel projects. In practice, many studies are prepared following a fixed model, which has not been changed for years. However, the
hospitality industry is highly competitive and dynamic, new additions to the existing supply therefore need to be analyzed very carefully. The focus of this
diploma thesis is specifically put on the hospitality industry. This means that feasibility evaluation for other types of project development in the tourist industry
is not subject to this study. The aim of the thesis is on the one hand to point out aspects that have to be taken into consideration in any study, and to give
suggestions for improvements on the other hand. The author has laid down the following four hypotheses that serve as the main source for the research
questions. - Hypothesis 1: The sensitivity analysis is the most important component of a feasibility study. - Hypothesis 2: A feasibility study is the most
important decision making factor for the investor in a hotel project. - Hypothesis 3: If the results of a feasibility study seem to turn out negative, then the
operative concept of the project is changed. - Hypothesis 4: The level of the construction cost is the factor that is most difficult to estimate and is therefore [...]
The Routledge Handbook of Hospitality Management Ioannis S Pantelidis 2014-03-26 Hospitality is an industry characterised by its complex nature and
numerous sectors including hotels, hostels, B&Bs, restaurants, pubs, nightclubs and contract catering. However, despite its segmentation, there are key
issues that are pertinent to all subsectors. The Routledge Handbook of Hospitality Management adopts a strategic approach and explores and critically
evaluates current debates, issues and controversies to enable the reader to learn from the industry’s past mistakes as well as future opportunities. Especially
relevant at a time when many sectors of the industry have to re - evaluate and reinvent themselves in response to the economic downturn the Handbook
brings together specialists from both industry and academia and from a range of geographical regions to provide state-of-the-art theoretical reflection and
empirical research. Each of the five inter related sections explores and evaluates issues that are of extreme importance to hospitality organisations, many of
which have not been adequately explored before: external and internal customers, debates surrounding finance, uncertainty risk and conflict, sustainability,
and e-Hospitality and Technology. This book is an invaluable resource for all those with an interest in hospitality, encouraging dialogue across disciplinary
boundaries and areas of study. It is essential reading for students, researchers & academics and managers of Hospitality as well as those of Tourism, Events,
Marketing, and Business Management.
Hospitality Strategic Management Cathy A. Enz 2009-04-07 Updated to include the current models, theories, and hospitality practices, Hospitality Strategic
Management: Concept and Cases, Second Edition is a comprehensive guide to strategic management in the international hospitality industry. Author Cathy A.
Enz uses the case study approach to cover current topics such as innovation, entrepreneurship, leadership, ethics, and franchising. Eight full case studies
with exhibits and documents address the areas of lodging, food service, tourism e-commerce, gaming, cruise lines, and airlines, making this book ideal for
executive level training courses or hospitality industry executives interested in developing their strategic management skills.
Foodservice Manual for Health Care Institutions Ruby Parker Puckett 2012-11-19 The thoroughly revised and updated fourth edition of Foodservice Manual
for Health Care Institutions offers a review of the management and operation of health care foodservice departments. This edition of the book—which has
become the standard in the field of institutional and health care foodservice—contains the most current data on the successful management of daily
operations and includes information on a wide range of topics such as leadership, quality control, human resource management, product selection and
purchasing, environmental issues, and financial management. This new edition also contains information on the practical operation of the foodservice
department that has been greatly expanded and updated to help institutions better meet the needs of the customer and comply with the regulatory
agencies'standards. TOPICS COVERED INCLUDE: Leadership and Management Skills Marketing and Revenue-Generating Services Quality Management
and Improvement Planning and Decision Making Organization and Time Management Team Building Effective Communication Human Resource
Management Management Information Systems Financial Management Environmental Issues and Sustainability Microbial, Chemical, and Physical Hazards
HACCP, Food Regulations, Environmental Sanitation, and Pest Control Safety, Security, and Emergency Preparedness Menu Planning Product Selection
Purchasing Receiving, Storage, and Inventory Control Food Production Food Distribution and Service Facility Design Equipment Selection and Maintenance
Learning objectives, summary, key terms, and discussion questions included in each chapter help reinforce important topics and concepts. Forms, charts,
checklists, formulas, policies, techniques, and references provide invaluable resources for operating in the ever-changing and challenging environment of the
food-service industry. Companion Web site: www.josseybass.com/go/puckett4e Additional resources: www.josseybasspublichealth.com
Accounting Essentials for Hospitality Managers Chris Guilding 2022-02-28 For non-accountant hospitality managers, accounting and financial management is
often perceived as an inaccessible part of the business. Yet having a grasp of accounting basics is a key part of management. Using an easy-to-read style,
this book provides a comprehensive overview of the most relevant accounting techniques and information for hospitality managers. It demonstrates how to
organise and analyse accounting data to help make informed decisions with confidence. With its highly practical approach, this new fourth edition: Quickly
develops the reader’s ability to adeptly use and interpret accounting information to enhance organisational decision-making and control. Demonstrates how an
appropriate analysis of financial reports can drive your business strategy forward from a well-informed base. Presents new accounting problems in the context
of a range of countries and currencies throughout. Develops mastery of the key accounting concepts through financial decision-making cases that take a
hospitality manager’s perspective on a range of issues. Includes accounting problems at the end of each chapter to be used to test knowledge and apply
understanding to real-life situations. Offers extensive web support for instructors and students that includes PowerPoint slides, solutions to end-of-chapter
problems, a test bank and additional exercises. The book is written in an accessible and engaging style and structured logically with useful features

throughout to aid students’ learning and understanding. It is a key resource for all future hospitality managers.
Hospitality Industry Financial Accounting Raymond S. Schmidgall 2015
Total Facility Management Brian Atkin 2021-03-16 Explore this comprehensive review of what facility management means to owners, operators, occupiers,
facility managers and professional advisors The newly revised Fifth Edition of Total Facility Management delivers an accessible and practical text that shows
readers how the concept and principles of facility management can be implemented in practice. The book deals with the most common and intractable
challenges facing professionals, academics and students in the field and provides practical solutions with the means to implement them. The new edition of
the book includes a greater focus on applicable ISO standards in facility management as well as maintaining an international perspective throughout. The
book contains easy-to-access advice on how facilities can be better managed from a range of perspectives. The subjects covered provide a comprehensive
treatment of facility management. Readers will also benefit from the inclusion of: A thorough introduction to the fundamentals of facility management, including
key roles, responsibilities and accountabilities and the core competences of facility management An exploration of facility planning, facility management
strategy, outsourcing, procurement, facility management organization, facility maintenance management and business continuity and recovery planning An
examination of human resources management, well-being, workplace productivity, performance management health, safety, security and the environment A
review of sustainable practices, change management, facility management systems, information management (including building information models and
digital twins) and innovative technology The book is the perfect choice for undergraduate and graduate studies in facility management, construction
management, project management, surveying and other AEC disciplines. Total Facility Management will also earn a place in the libraries of academics and
researchers whose work requires them to understand the theory and practice of facility management.
Convention Management and Service Milton T. Astroff 2002 "This best-selling textbook provides students with the most current and comprehensive coverage
of the convention industry. Students receive a comprehensive look at conventions and meetings marketing and learn how to successfully sell to groups and
how to service their business after the sale."--Google Books viewed July 27, 2021.
Hotel Asset Management Paul Beals 2004
Leadership and Management in the Hospitality Industry Robert H. Woods 2002
Hospital Administration And Human Resource Management 5Th Ed. Sharma & Goyal 2010
The International Hotel Industry Timothy L. G. Lockyer 2007 Develop insight into the hotel management decision-making process. The International Hotel
Industry: Sustainable Management examines key theoretical issues and real challenges facing current hotel managers around the world. Each chapter
includes case studies of management issues, insights from senior international hotel managers, and stimulating discussion topics. This book explores the
entire industry from an international perspective to provide a better understanding of the effective decision-making process commonly used by managers
regardless of location. Issues such as employee management, placement of hotel location, marketing decisions, yield management, and others are discussed
in detail. Textbooks on the hotel industry are often limited in scope to only one discipline, perspective, or geographic area. The International Hotel Industry:
Sustainable Management is international, interdisciplinary, and thought-provoking, allowing readers to understand management issues better by broadening
the scope of their knowledge. Current and real examples of problems and issues are posed by the book through case study and interviews with hotel
managers around the world. Invaluable for use as a textbook in graduate and undergraduate-level courses in hospitality and hotel management, the book
covers crucial areas of the industry such as effective marketing, human resource management, location, resource management, and sustainability. This
important source provides an extensive bibliography and numerous figures and tables to clearly illustrate ideas. Each chapter in The International Hotel
Industry: Sustainable Management includes: chapter objectives key word definitions chapter review introduction to topic summary of chapter discussion of
issues case studies pertaining to topic review questions to spark ideas and discussion The International Hotel Industry: Sustainable Management is a valuable
resource for anyone in hotel management, educators, and students in capstone courses in hospitality.
A Textbook of Accounting for Management 5th Edition S N Maheshwari & Sharad K Maheshwari & Suneel K Maheshwari The book provides comprehensive
coverage of the course-content requirements of the students appearing for the paper ‘Management Accounting’ at the MBA and M.Com Examinations of
different Indian universities and professional Institutions. The book has been divided into five convenient sections. Each section covers a different aspect of
‘Management Accounting’ with the subject divided into chapters covering different topics in a systematic and concise manner. A complete section comprising
case problems with solutions makes the study of the subject more informative and interesting.
Hospitality Management Accounting Martin G. Jagels 2006-03-03 The success of every business in the hospitality industry depends on maximizing revenues
and minimizing costs. This Ninth Edition continues its time-tested presentation of fundamental concepts and analytical techniques that are essential to taking
control of real-world accounting systems, evaluating current and past operations, and effectively managing finances toward increased profits. It offers handson coverage of computer applications and practical decision-making skills to successfully prepare readers for the increasingly complex and competitive
hospitality industry.
Tourism Management David Weaver 2016-05-11
Strategic Managerial Accounting Tracy Jones 2012-09-28 This text explores the nature of these industry sectors and how these impact on the strategic
managerial accounting (SMA) tools used by decision makers in the industry. Formerly known as Managerial Accounting in the Hospitality Industry by Harris
and Hazzard, this new edition builds on this successful and well known text.
Principles of Management Openstax 2022-03-25 Principles of Management is designed to meet the scope and sequence requirements of the introductory
course on management. This is a traditional approach to management using the leading, planning, organizing, and controlling approach. Management is a
broad business discipline, and the Principles of Management course covers many management areas such as human resource management and strategic
management, as well as behavioral areas such as motivation. No one individual can be an expert in all areas of management, so an additional benefit of this
text is that specialists in a variety of areas have authored individual chapters. Contributing Authors David S. Bright, Wright State University Anastasia H.
Cortes, Virginia Tech University Eva Hartmann, University of Richmond K. Praveen Parboteeah, University of Wisconsin-Whitewater Jon L. Pierce, University
of Minnesota-Duluth Monique Reece Amit Shah, Frostburg State University Siri Terjesen, American University Joseph Weiss, Bentley University Margaret A.
White, Oklahoma State University Donald G. Gardner, University of Colorado-Colorado Springs Jason Lambert, Texas Woman's University Laura M. Leduc,
James Madison University Joy Leopold, Webster University Jeffrey Muldoon, Emporia State University James S. O'Rourke, University of Notre Dame
Handbooks of Management Accounting Research 3-Volume Set Christopher S. Chapman 2009-01-30 Winner of the Management Accounting section of the
American Accounting Association notable contribution to Management Accounting Literature Award Volume One of the Handbook of Management Accounting
Research series sets the context for the Handbooks, with three chapters outlining the historical development of management accounting as a discipline and
as a practice in three broad geographic settings. Volume Two provides insights into research on different management accounting practices. Volume Three
features contributions from some of the most influential researchers in various areas of management accounting research, consolidates the content of
volumes one and two, and concludes with examples of management accounting research from around the world. Volumes 1, 2 and 3 are also available as
individual product. * ISBN Volume 1: 978-0-08-044564-9 * ISBN Volume 2: 978-0-08-044754-4 * ISBN Volume 3: 978-0-08-055450-1 * Three volumes of the
popular Handbooks of Management Accounting Research series now available in one complete set * Examines particular management accounting practices
and specific organizational contexts * Adopts a global perspective of management accounting practices Award: "Winner of the Management Accounting
section of the American Accounting Association notable contribution to Management Accounting Literature Award."
Food and Beverage Management Bernard Davis 2013-01-11 This introductory textbook provides a thorough guide to the management of food and beverage
outlets, from their day-to-day running through to the wider concerns of the hospitality industry. It explores the broad range of subject areas that encompass the
food and beverage market and its five main sectors – fast food and popular catering, hotels and quality restaurants and functional, industrial, and welfare
catering. New to this edition are case studies covering the latest industry developments, and coverage of contemporary environmental concerns, such as
sourcing, sustainability and responsible farming. It is illustrated in full colour and contains end-of-chapter summaries and revision questions to test your
knowledge as you progress. Written by authors with many years of industry practice and teaching experience, this book is the ideal guide to the subject for
hospitality students and industry practitioners alike.
International Hotel Management Chuck Y. Gee 1994
Hospitality Law Stephen C. Barth 2017-05-10 Hospitality Law: Managing Legal Issues in the Hospitality Industry, Fifth Edition takes an applied approach to the
study of hospitality law with its touchstone of compliance and prevention. The book is highly pedagogical and includes many interactive exercises and real
world cases that help students focus on the practical application of hospitality laws and model their decision process to avoid liability. As a result, this book
does look different than others on the market as the legal information contained is carefully selected to specifically correlate with helping students understand
how to do the right thing, i.e., it is not a comprehensive book on the laws. Barth immediately helps readers learn about the legalities of situations and work
through exercises – both individually and in groups -- to effectively apply them to hospitality management situations. Many instructors teach their course from

a very applied perspective, which aligns with Barth’s approach.
Managerial Accounting in the Hospitality Industry Peter James Harris 1992 Previously published as Managerial Accounting in the Hotel and Catering Industry,
this book has been substantially revised, expanded and updated in order to keep abreast of current accounting developments and their applications in the
hotel, restaurant and catering industry.
Food and Beverage Management John Cousins 2019-05-30 Fifth edition of the best-selling textbook updated and revised to take account of current trends
such as the experience economy, CSR, connectivity and smart controls, and allergen and data protection laws.
Hospitality Today Rocco M. Angelo 2004
Accounting for Managers Paul M. Collier 2003-09-12 Accounting for Managers explains how accounting information is used by non-financial managers. The
book emphasises the interpretation, rather than the construction, of accounting information and encourages a critical, rather than unthinking acceptance, of
the underlying assumptions behind accounting. It links theory with practical examples and case studies drawn from real life business situations in service,
retail and manufacturing industries.
International Encyclopedia of Hospitality Management Abraham Pizam 2010 The International Encyclopedia of Hospitality Management is the definitive
reference work for any individual studying or working in the hospitality industry. This new edition updates and significantly revises 25% of the entries and has
an additional 20 new entries. New online material makes it the most up-to-date and accessible Hospitality Management encyclopedia on the market. It covers
all of the relevant issues in the field of hospitality management from both a sectoral level: Lodging, Restaurants/Food service, Time-share, Clubs and Events
as well as a functional one: Accounting & Finance, Marketing, Strategic Management, Human Resources, Information Technology and Facilities Management.
Its unique user-friendly structure enables readers to find exactly the information they require at a glance; whether they require broad detail which takes a more
crosssectional view across each subject field, or more focused information which looks closely at specific topics and issues within the hospitality industry
today.
Construction Management Daniel W. Halpin 2017-08-07 Revised edition of: Construction management / Daniel W. Halpin, Bolivar A. Senior. 2011.
Food Service Manual for Health Care Institutions Ruby Parker Puckett 2004-11-08 Food Service Manual for Health Care Institutions offers a comprehensive
review of the management and operation of health care food service departments. This third edition of the book—which has become the standard in the field
of institutional and health care food service—includes the most current data on the successful management of daily operations and includes information on a
wide variety of topics such as leadership, quality control, human resource management, communications, and financial control and management. This new
edition also contains information on the practical operation of the food service department that has been greatly expanded and updated to help institutions
better meet the needs of the customer and comply with the regulatory agencies’ standards.
Hotel Front Office Management James A. Bardi 1996-08-26 This Second Edition has been updated to include a brand new chapter on yield management,
plus a human resources chapter refocused to cover current trends in training, employee empowerment, and reducing turnover. In addition, you'll discover how
to increase efficiency with today's hospitality technology--from electronic lock to front office equipment.
Managing Hospitality Human Resources (AHLEI) Robert H. Woods 2013-04-23 This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound book. Hospitality is a people industry, and this textbook will teach readers how to
manage the important human resources who provide services within a hospitality operation. They'll learn how to fulfill the requirements of U.S. employment
and workplace laws, and discover the latest strategies for attracting employees, minimizing turnover, and maximizing productivity. Topics include: The impact
of the post-recession economy on recruiting, selection, retention, and turnover How companies use social media to learn about job applicants The role of
technology in performance appraisals The latest trends in effective incentive programs and industry benefits The changing face of unions and new trends in
organizing and collective bargaining Social responsibility and sustainability measures, including what companies are doing (and not doing) right
The Routledge Handbook of Hotel Chain Management Maya Ivanova 2016-05-05 Understanding the global hotel business is not possible without paying
specific attention to hotel chain management and dynamics. Chains are big business, approximately 80 percent of hotels currently being constructed around
the world are chain affiliated and, in 2014, the five largest brands held over a one million rooms. The high economic importance of the hotel chains and their
global presence justifies the academic research in the field however, despite this, there is no uniform coverage in the current body of literature. This Handbook
aids in filling the gap by exploring and critically evaluates the debates, issues and controversies of all aspects of hotel chains from their nature, fundamentals
of existence and operation, expansion, strategic and operational aspects of their activities and geographical presence. It brings together leading specialists
from range of disciplinary backgrounds and regions to provide state-of-the-art theoretical reflection and empirical research on current issues and future
debates. Each of the five inter-related section explores and evaluates issues that are of extreme importance to hotel chain management, focusing on
theoretical issues, the expansion of hotel chains, strategic and operational issues, the view point of the individual affiliated hotel and finally the current and
future debates in the theory and practice of hotel chain management arising from globalisation, demographic trends, sustainability, and new technology
development. It provides an invaluable resource for all those with an interest in hotel management, hospitality, tourism and business encouraging dialogue
across disciplinary boundaries and areas of study. This is essential reading for students, researchers and academics of Hospitality as well as those of
Tourism, Marketing, Business and Events Management.
Hospitality Information Technology Galen Robert Collins 1998
Hospitality Facilities Management and Design David M. Stipanuk 2002
Financial Management for Hospitality Decision Makers Chris Guilding 2007-08-22 Financial Management for Hospitality Decision Makers is written specifically
for those 'decision makers' in the industry who need to be able to decipher accountant 'speak' and reports in order to use this information to its best advantage
and achieve maximum profits. The area of accounting and finance is a vital but often inaccessible part of the hospitality business. However, having the
knowledge and the ability to use it properly makes all the difference to the turnover and success of a business. Financial Management for Hospitality Decision
Makers is written specifically for those industry executives who need to be able to decipher, appreciate and utilise valuable financial management tools and
techniques in order to realise maximum profits. Highly practical in its scope and approach, this book: · Outlines the procedure and purpose behind various
financial activities - including budgeting, year-end financial statement analysis, double-entry accounting, managing and analysing costs, working capital
management, and investment decision making · Demonstrates how an appropriate analysis of financial reports can drive your business strategy forward from
a well-informed base · Clearly highlights the key financial issues you need to consider in a host of decision making situations · Includes a range of problems to
help readers appraise their understanding of concepts - with solutions provided for lecturers at http://textbooks.elsevier.com. At all times, the book rigorously
applies itself to the specific needs of the hospitality decision-maker, contextualising and explaining financial decision making and control in this light.
Combining a user-friendly structure with frequent international cases, worked examples and sample reports to illuminate the theory, Financial Management for
Hospitality Decision Makers is ideal for all students of hospitality, as well as being a vital source of information for practitioners already in the industry.
Hotel Management and Operations Michael J. O'Fallon 2011 Hotel Management and Operations, Fifth Edition provides a practical, up-to-date, and
comprehensive approach to how professionals across the industry manage different departments within their operation. From the front office to finance, from
marketing to housekeeping, this resource offers advanced theory played out in practical problems. Multidimensional case studies are a notable feature, with
complex management problems portrayed from multiple viewpoints; “As I See It” and “Day in the Life” commentaries from new managers provide further realworld perspective. Covering the latest issues affecting the industry, this text gives students and professionals an up-to-date, dynamic learning resource.
Routledge Handbook of Hospitality Marketing Dogan Gursoy 2017-10-02 This handbook analyzes the main issues in the field of hospitality marketing by
focusing on past, present and future challenges and trends from a multidisciplinary global perspective. The book uniquely combines both theoretical and
practical approaches in debating some of the most important marketing issues faced by the hospitality industry. Parts I and II define and examine the main
hospitality marketing concepts and methodologies. Part III offers a comprehensive review of the development of hospitality marketing over the years. The
remaining parts (IV–IX) address key cutting-edge marketing issues such as innovation in hospitality, sustainability, social media, peer-to-peer applications,
Web 3.0 etc. in a wide variety of hospitality settings. In addition, this book provides a platform for debate and critical evaluation that enables the reader to learn
from the industry’s past mistakes as well as future opportunities. The handbook is international in its constitution as it attempts to examine marketing issues,
challenges and trends globally, drawing on the knowledge of experts from around the world. Because of the nature of hospitality, which often makes it
inseparable from other industries such as tourism, events, sports and even retail, the book has a multidisciplinary approach that will appeal to these disciplines
as well as others including management, human resources, technology, consumer behavior and anthropology.
Money Matters for Hospitality Managers Cathy Burgess 2012-05-23 Unique in its approach, 'Money Matters for Hospitality Managers' is unlike other heavy
theoretical accounting texts, using real life scenarios to show managers how it's done. Backed up by a range of exercises and activities, it thus allows
managers to put their learning straight into practice - and so to achieve immediate results! 'Money Matters' will actively help managers and employees in the
industry to: · learn more about the control aspects in order to become more effective in their work · learn about the business and companies in the wider

context · understand where their section of the organization fits in the 'bigger picture' · increase their knowledge and enhance career opportunities Covering an
unprecedented range of sectors (including hotels, restaurants, contract catering, leisure tourism, cruise ships and theme parks), the book supplies useful
advice for the whole hospitality industry. It is ideal for operational and first line management, for whom it provides a welcome, accessible and hands-on
introduction to finance and accounting in their sector.
International Encyclopedia of Hospitality Management 2nd edition Abraham Pizam 2012-06-25 The International Encyclopedia of Hospitality Management is
the definitive reference work for any individual studying or working in the hospitality industry. There are 185 Hospitality Management degrees in the UK alone.
This new edition updates and significantly revises twenty five per cent of the entries and has an additional twenty new entries. New online material makes it
the most up-to-date and accessible hospitality management encyclopedia on the market. It covers all of the relevant issues in the field of hospitality
management from a sectoral level (lodging, restaurants/food service, time-share, clubs and events) as well as a functional one (accounting and finance,
marketing, strategic management, human resources, information technology and facilities management). Its unique, user-friendly structure enables readers to
find exactly the information they require at a glance – whether they require broad detail that takes a more cross-sectional view across each subject field or
more focused information that looks closely at specific topics and issues within the hospitality industry today.
Accounting for Hospitality Managers (AHLEI) Raymond Cote 2013-06-21 This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound book. ACCOUNTING FOR HOSPITALITY MANAGERS will help your students
understand and apply hospitality departmental accounting at the supervisory and managerial levels. This edition includes three chapters on cash management
and planning, casino accounting, and assorted accounting topics. Hospitality managerial accounting case studies and Internet reference sites are included in
each chapter, and content has been updated to reflect the tenth revised edition of the Uniform System of Accounts for the Lodging Industry. The SarbanesOxley Act gets comprehensive coverage, including the role of the SEC. The book also covers Fair Value Accounting, required for all publicly-held
corporations. Exhibits throughout the book reflect computerization and today’s technology.
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